
CORPORATE FELLOWSHIP PROGRAM
StubHub has created an opportunity available exclusively 
for former players. This year-long paid Fellowship program 
provides former professional athletes with the opportunity to 
truly transition to the business world right in the heart of 
Silicon Valley.

STUBHUB 



Project Coordinator 
based in San Francisco, CA

At StubHub, our mission is simple: To bring the joy of live to fans globally. We connect fans with their 
favorite teams, shows and artists, and introduce them to the ones they'll love next. As the largest ticket 
marketplace in the world, we enable fans to buy and sell tickets to tens of thousands of events, whenever 
they want, through our desktop and mobile experiences.

This Fellowship is designed to truly integrate the Fellows into the everyday fabric of the company and our culture 
and will provide an authentic employee experience that enables Fellows to determine if StubHub is a good �t for 
future career endeavors.

Each Fellow will rotate through 2 different projects over the course of the year to gain a comprehensive 
understanding of the business and the various roles they could step into post-fellowship. All of the projects 
Fellows work on will be impactful to the business and add value on a meaningful level. The projects are both 
analytical and creative, and Fellows will be challenged to think about business from multiple angles – the 
consumer, the seller, the sports & entertainment partners, and of course, how StubHub can be the most e�cient 
and dynamic marketplace that connects them all. 

What Fellows could learn

Marketing Strategy & Planning
• How to conduct Consumer Insights research
• Social Media Strategy & Planning
• Marketing channel tactics and implementation
• How digital marketing channels work

Corporate Training
• How to garner support for a new ideas across the organization
• PowerPoint presentation & Excel skills
• Written and verbal communications and presentation

Business & Industry
• How two-sided marketplaces & e-commerce work
• Competitive Industry Analysis
• Data Analysis and measurement



• Help inform our NFL Marketing Strategy (or
MLB/NBA/Concerts depending on the time of year)
– how can/should we be marketing to speci�c
consumers and sellers for major leagues and
venues?

• How should we use di�erent marketing channels
like Instagram vs. display ads vs. paid search vs.
email marketing?

• How big is the opportunity for Spanish language
capabilities?

• Where can we expand into opportunities outside
of the major sports leagues?(i.e.eSports, NBA
G-League, MiLB, Minor league hockey, rodeo, etc.)

• Go on-site to live events and help determine how
to leverage on-site sales teams at events and our
physical NY Flagship Store to acquire new

• 0-2+ years of experience in a job or internship with similar duties and tasks
• College graduate from 4-year university
• Proactive team player committed to delivering results in a fast-paced environment
• Self-Starter, Driven, Passionate about sports/entertainment and live experiences
• Basic understanding of e-commerce and internet based business
• Articulated interest in business, technology
• Basic pro�ciency using Microsoft O�ce, Excel and PowerPoint
• Willing to be a “rookie” again and be a sponge of information
• Displays our brand values (Courageous, Driven, Innovative, Richly Diverse, Lives the Brand, Passionate)

Example Projects

Who we’re looking for



FAQ

I’ve never worked in an o�ce/corporate setting - 
will there be any kind of mentorship or training? 

Yes! While studying playbooks has its own level of complexity and 2-a-days are super intense, we know 
the world of sports is vastly di�erent than corporate life. From PowerPoint decks to excel spreadsheets, 

meeting calendar invites and corporate jargon, we’ve got you covered.

What kind of perks do I get? Do I get to go to 
concerts/games for free if I work there?

We wish! While we don’t get free tickets, StubHub employees do receive a discount of almost fees when buying 
tickets on the site, & $200 StubBucks a year to spend on events so you can live the brand without breaking the bank. 

Will housing be paid for? 
No. Fellows are expected to obtain their own housing in the Bay Area and commute to work 

each day, like a regular employee.

Will travel be paid for? 
Yes, to begin and end the Fellowship, each Fellow will receive a roundtrip ticket to/from San Francisco. 

When does the Fellowship begin?
The next Fellowship round will begin in late fall 2019. Offers will be extended by late early fall 2019,  in 

time for you to complete the on-boarding process of background checks & systems setup.

Do I have a guaranteed job when the year is over?
This year is a try-out – on both sides! If you’re excited and we’re excited, there IS a spot for you at the 
company – and we’ll discuss that towards the end of the year. But! We want YOU to be sure this is a 

place that matches your values and career aspirations, and don’t want to lock you into something if it 
isn’t what gets you excited in the morning. On the flip side, we will also be looking to see if you match 

our company values and culture and are doing well in the business to determine whether to extend an 
offer. 

How much will I get paid? 
You’ll track to an entry level full-time salary at eBay (our mothership) for a recent college graduate. 
Pay is competitive with the industry based on experience and with cost of living in San Francisco. 

What type of benefits do I receive?
All Fellows will have the opportunity to sign up for benefits that you choose from a menu of options – 
medical, dental, vision, life insurance, etc. during the on-boarding process. The premiums will be taken 

out of your paycheck each pay period.

To learn more about StubHub, please visit 
www.stubhub.jobs

If you're interested in applying, please send your resume 
(and cover letter if you want to provide  content for work history that may not align to job requirements) to

fellowship@stubhub.com

*Disclaimer: The NFLPA and The Trust (Powered by the NFLPA) are not overseeing or involved with the relationship between 
former player applicants/awardees and StubHub as part of this fellowship program. Nor will they have any input in the 

decision-making process.



 
 
POSITION: StubHub Corporate Fellow 

ORGANIZATION:   StubHub, www.stubhub.com (an eBay company NASDAQ: EBAY) 

At StubHub, our mission is to bring the joy of live to fans globally. As the world’s most trusted ticket 
marketplace spanning 44 countries, we enable fans to buy and sell tickets to tens of thousands of 
events, whenever and wherever fans want to be. Backed by award-winning customer care, 
StubHub’s FanProtect™ Guarantee means every ticket is 100 percent guaranteed valid or you’ll 
receive your money back or a replacement ticket of equal or better value. Our business partners 
include more than 130 properties globally across the NFL, MLB, NBA, NHL, MLS, WWE, NCAA, 
Matchroom Boxing, plus Paciolan and Tessitura. StubHub provides the total end-to-end event going 
experience throughout the world.  
 
OUR VALUES 
These actions and attitudes are how we approach our work and how we work together as a unified 
team. 
 
At StubHub, we are: 
Owners – We carry the ball. We act as one team, in it together. We live above the line as optimists 
and with a solution mindset. We are fully accountable for solving problems, both our own pieces 
and the whole. 
Fan First – We are the fans’ biggest fan. We are the fan and the voice of our fans in everything we 
do. 
Driven – We push past the finish line, aggressively prioritize and focus on what matters most. We 
debate, decide, commit and deliver. 
Inventive – We play a new chord; we celebrate progress over perfection and learnings as much as 
success. We’re agile because there is always more than one way. 
Courageous – We take big swings. We show up for challenges with resilience and persistence. We 
take risks, embrace failure as a path to learning, and speak up when we have a different opinion. 
Diverse & Inclusive – We harmonize. We assume positive intent, trust and empower others; bring 
a global mindset and seek out alternative viewpoints. 
 

THE OPPORTUNITY: 
Corporate Fellows at StubHub will have a unique opportunity to learn about the business of sports 
and entertainment through an e-commerce lens and gain valuable insights into the world of 
technology by partnering with our marketing and business operations teams. 
 
Each Fellow will rotate through 2 or 3 different projects over the course of the year to gain a 
comprehensive understanding of the business and the various roles they could step into post-
fellowship. The projects are both analytical and creative, and Fellows will be challenged to think 
about business from multiple angles – the consumer, the seller, the sports & entertainment 
partners, and of course, how StubHub can be the most efficient and dynamic marketplace that 
connects them all. 
 
 
 
 
 

http://www.stubhub.com/


 
 
 
All of the projects Fellows work on will be impactful to the business and add value on a meaningful 
level. This Fellowship is designed to truly integrate Fellows into the everyday fabric of the company 
and our culture and will provide an authentic employee experience that enables Fellows to 
determine if StubHub is a good fit for future career endeavors. 
 
LOCATION:   
The StubHub Corporate Fellowship will be based in San Francisco, CA. 

PRIMARY JOB RESPONSIBILITIES: 

• Pull and synthesize data for presentations and recaps 
• Collaborate internally and externally to gather information from various systems and 

reporting tools to provide insights to marketing and operations teams 
• Conduct in-depth research on sports/music buyers – both current customers and 

potential new customers 
• Research and analyze our core competitors 
• Create new ideas and tactics to approach millennial audience for sports and music 
• Provide insight into diverse markets and how the buy/sell and experience live events 
• Inform messaging strategy and user experience based on how our top competitors 

adjust to seasonality, time to event, supply and price position 
• Assist Members of team with various projects, presentations and day to day tasks 
• Develop positive rapport with various internal departments 
• Present findings to team and staff through presentations and provide recommendations on 

potential action steps 

EXAMPLE PROJECTS: 
• Go to market insights to inform NFL Marketing Strategy (or MLB/NBA/Concerts 

depending on the time of year) – how can/should we be marketing to specific consumers 
and sellers for major leagues and venues? 

• Generate competitive insights around our performance in key digital marketing 
channels (project can choose one of paid search, display / social, or CRM) 

• Opportunity sizing for Spanish language capabilities (in google search and on 
StubHub’s site & app) by Demographic/Geography 

• Identify Partnership opportunities outside of the major sports leagues/head artists (i.e. 
eSports, NBA G-League, MiLB, Minor league hockey, rodeo, etc) 

• Creating a StubHub gift card strategy: How can we drive our gift card business, as well 
as encourage redemption/ usage? 

• How to leverage on-site sales teams at events and our physical NY Flagship Store to 
acquire new consumer sellers 

 

 

 

 

 

 



 

 

EDUCATION, SKILLS AND EXPERIENCE 

• 0-2+ years of experience in a job or internship with similar duties and tasks 
• College graduate from 4-year university 
• Proactive team player committed to delivering results in a fast-paced 

environment 
• Self-Starter, Driven, Passionate about sports/entertainment and live experiences 
• Basic understanding of e-commerce and internet-based business 
• Articulated interest in business, technology 
• Strong desire to innovate and improve current processes 
• Basic proficiency using Microsoft Office, Excel and PowerPoint 
• Willing to be a “rookie” again and be a sponge of information 
• Displays our brand values (Ownership, Fan First, Driven, Inventive, Courageous, Diverse & 

Inclusive) 
 
WHAT FELLOWS COULD LEARN: 

• Business & Industry 
o The consumer competitive landscape and how to determine market share 
o How two-sided marketplaces & e-commerce work 
o Competitive Industry Analysis 
o Data Analysis and measurement 
o How to synthesize research into actionable business tactics 

• Marketing Strategy & Planning 
o How to conduct Consumer Insights research 
o Social Media Strategy & Planning 
o Marketing channel tactics and implementation 
o How digital marketing channels work 

• Corporate Training 
o How to garner support for new ideas across the organization 
o PowerPoint presentation & Excel skills 
o Written and verbal communications and presentation 

FREQUENTLY ASKED QUESTIONS: 
 

1. Will housing be paid for? 
o No. Fellows are expected to obtain their own housing in the Bay Area and 

commute to work each day, like a regular employee 

2. Will travel be paid for? 
o Yes, to begin and end the Fellowship, each Fellow will receive a roundtrip ticket 

to/from San Francisco. 

 
 
 
 
 
 
 



 
 
 

3. When does the Fellowship begin? 
o The next Fellowship round will begin in late fall 2019. Offers will be extended by 

late fall 2019, in time for you to complete the on-boarding process of 
background checks and getting set up on our systems setup. 

4. Do I have a guaranteed job when the year is over? 
o This year is a try-out for both sides! If you’re excited and we’re excited, there IS a 

spot for you at the company – and we’ll discuss that towards the end of the year. 
But! We want YOU to be sure this is a place that matches your values and career 
aspirations, and don’t want to lock you into something if it isn’t what gets you 
excited in the morning. On the flip side, we will also be looking to see if you match 
our company values and culture and are doing well in the business to determine 
whether to extend the offer. 

5. How much will I get paid? 
o You’ll track to an entry level full-time salary at eBay (our mothership) for a recent 

college graduate. Pay is competitive with the industry, based on experience. 

6. What type of benefits do I receive? 
o All Fellows will have the opportunity to sign up for benefits that you choose from a 

menu of options – medical, dental, vision, life insurance, etc. during the onboarding 
process. The premiums will be taken out of your paycheck each pay period. 

7. I’ve never worked in an office/corporate setting - will there be any kind of mentorship 
or training? 

o Yes! While studying playbooks has its own level of complexity and 2-a-days are 
super intense, we know the world of sports is vastly different than corporate life. 
From PowerPoint decks to excel spreadsheets, meeting calendar invites and 
corporate jargon, we’ve got you covered. 

 
AFFIRMATIVE ACTION AND EQUAL OPPORTUNITY EMPLOYER
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